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MATERIALS

Core
palette

CMYK 0.78.40.0

RGB 246.190.0

HEX #F6BE00

CMYK 0.55.100.0

RGB 255.143.0

HEX #FF8F00

CMYK 0.67.100.0

RGB 244.107.0

HEX #F46B00

CMYK 0.78.40.0

RGB 000.000.000

HEX #FF586F

CMYK 46.60.0.0

RGB 156.124.182

HEX #9C7CB6

CMYK 83.27.15.0

RGB 0.142.180

HEX #008EB4

CMYK 60.0.3.0

RGB 95.195.230

HEX #5FC3E6

CMYK 57.15.95.00

RGB 142.165.60

HEX #8EA53C

CMYK 15.0.0.45

RGB 150.156.158

HEX #969C9E

CMYK 0.0.0.0

RGB 255.255.255

HEX #FFFFFF

CMYK 0.0.0.7

RGB 242.242.242

HEX #F2F2F2

CMYK 73.66.51.40

RGB 63.65.77

HEX #333339

Spark in the dark Good vibrations Rich harvest Hot dynamite

Double dare Make mischief Give a hoot Dream team

Grey matter



GUIDELINES

A matter 
of proportions
Let’s be honest, we have a lot of colors.

But each is important.

Whilst it’s tempting to use them all, less is 

definitely more – just be confident in your use. 

If you’re after exact science* keep 10% colour, 

10% mono in mind.

* not really science, more math.

Color for emphasis

Dark grey to balance

White is important



GUIDELINES

Light + dark
The same goes for when we’re in the dark.

However, a little color goes a long way – so 

consider using a little less colour and a drop 

more white. Especially when you need high 

contrast, for example, in URLs.

White for clarity

Light grey for copy

Lower proportion of color



GUIDELINES

The full 
spectrum
What’s the use of having all these

colors if you’ve got to pick just one? 

Well, you don’t. Use colour when and 

where you need it, keeping in mind:

*Let’s think beyond ‘pink for girls, blue for boys’

Is it adding emphasis?

How’s the balance?

Is one color overused?

Are you using it in a smart way?*



GUIDELINES

Enough is enough
If you’re channelling your inner Jackson 

Pollock and applying color with reckless

abandon, it might be time to go put the kettle 

on and rethink your approach.

 

Are all of these necessary?

Is there any harmony?

How’s the 90% to 10% balance?



DO’S AND DON’TS

A-OK

We’ve already had a goth phase Don’t be a mad scientist Don’t make us Ven-t Psychedelia, don’t

Hands off the contrast Don’t dull the mood Don’t invite friends
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EXAMPLES

Get closer to the truth 
at Now You Know  |

HOME      SCHEDULE      VENUE      SPEAKERS TICKETS

32    

0-0 MAY 2017 DENVER

E A R LY  B I R D

$495
Your all-access pass 
to NYK Denver, including
 all-day catering and 
evening events

Early Bird Ends March 1

G E T  T I C K E T S

The global gathering of the 
greatest minds in social

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod 

tincidunt ut laoreet dolore magna aliquam erat volutpat.

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod 

tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad minim veniam, quis 

nostrud exerci tation 

Firstname Lastname
Founder of Information Architects Inc.

Firstname Lastname
Founder of Information Architects Inc. Firstname Lastname

Brandwatch
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EXAMPLES

What impact does social
have on customer experience?
We analyzed 15 industries to find out: brandwatch.com/report
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EXAMPLES

60% of airline 
passengers hate airports.
Find out why: brandwatch.com/report

CASE STUDY
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CASE STUDY



EXAMPLES

Bold OR influencer OR bellwether OR "an authority" OR 
leader OR "big gun" OR biggun OR "big wheel" OR bigwheel OR 
"big shot" OR bigshot OR "big cheese" OR bigcheese OR "big 
wig" OR bigwig OR "big kahuna" OR bigkahuna OR "top dog" OR 
topdog OR ((leading OR prominent OR important) NEAR/0f 
(person OR figure OR voice OR authority OR contributor)) OR 
VIP OR strategic OR critical OR tactical OR tactician OR 
astute OR deliberate OR calculated OR judicious OR wise OR 
Brilliant OR energetic OR buzzing OR impassioned OR avid OR 
eager OR fervent OR ardent OR vehement OR zealous OR "full 
of vigour" OR vigorous OR warm OR "on fire" OR onfire OR 
fierce OR Authentic OR smartcookie OR clever OR cleverclogs 
OR intelligent OR brilliant OR insightful OR wise OR agile 
OR astute OR bold OR bright OR sharp OR slick OR savvy OR 
nerd OR whiz OR brainy OR brains OR brainiac OR brainbox OR 
genius OR ingenious OR canny OR egghead OR boffin OR ((vast 
OR immense OR impressive) NEAR/0 knowledge) OR 
knowledgeable OR valuable OR invaluable OR respected OR 
admired OR admirable OR esteemed OR estimable OR considered 
OR quality OR sterling OR "highly regarded" OR precious OR 
cherished OR loved OR Accountable OR universal OR 
international OR intercontinental OR "world wide" OR 
worldwide OR "jet setter" OR jetsetter OR cosmopolitan OR 
terrestrial OR planetary OR cosmic OR Connected OR 
"technology lover" OR (tech* NEAR/0f (admirer OR enthusiast 
OR buff OR mad OR fan OR fanatic OR mania OR nut OR geek OR 
nerd OR worshiper OR fiend OR addict OR junkie OR aficionado 
OR devotee)) OR hashtags:(techlover OR techadmirer OR 
techenthusiast OR techbuff OR techmad OR techfan OR 
techgeek OR technerd OR techworshiper OR techfiend OR 
techaddicat OR techjunkie OR techaficinado OR techdevotee)

Know
me.

#G
B

D
20

18

Katja Garrood



Questions?

Rebecca Harrison  |  Art Director
Slack  |  @rebecca_h

Email  |  rebeccah@brandwatch.com

Natalie Meehan  |  Head of Content
Slack  |  @natalie

Email  |  natalie@brandwatch.com

Spotted something by Brandwatch out in the wild that doesn’t

look quite right? You can join the #brand-at-brandwatch channel 

on Slack or contact us directly:


